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mass consciousness’ phenomena (emotional infection, rumors, panic and 

hysteria). For particular categories of people Internet is the only source of 

news. We proposed to study changes in the public consciousness and public 

opinion through content-analysis of groups in social networks and through the 

use of software to study distribution of information in «Twitter» (identifying 

the most important nodes-sources of information, dynamics of spreading 

hashtags and keywords). 

Keywords: mass communication, Internet, social networks, 
informational war, Donbass, public opinion. 
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Chanturia A.V. Political Internet memes and the mass 

consciousness during armed conflict in Donbass. 

 The article notes that Ukraine is going through a difficult moment of its 

history. Loss of control over Crimea and some Donbas areas, armed conflict, 

increasing tensions with Russia, a complex social and political situation in the 

country – all this contributes to the emergence and spreading of ideas of 

various complexity in the public mind, which are easier to remember using 

political Internet memes. Those ideas reflected by Internet memes are of 

interest for Philosophy, Sociology and Social Psychology, determining better 

understanding of the realities of our time. 

 The aim of this article is to analyze the impact of the ideas reflected in 

the political Internet memes on the mass consciousness during the armed 

conflict in Donbass. We analyzed Internet memes which are very popular in 

today's virtual space. It is alleged that any idea becomes pretty understandable 

to the broad mass of Internet users being expressed in a simple and clear way. 

 It is noted that the political Internet memes have certain peculiarities 

compared to conventional memes, manifested in their biased, judgmental 

nature. Political Internet memes play an important role when creating the 

enemy image in the public mind. Often the enemy image is personified by the 

leader of one of the warring parties. Having symbolic meaning, political 

memes usually become a weapon of struggle between opponents in the virtual 

space. 

 It is emphasized that during the conflict period a great responsibility 

lays upon all those intellectual forces which create internet memes. Everyone 

from simple user – to the well-known politicians should think about ideas one 
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brings into the mass consciousness, seeking to express them in the most 

vibrant and accessible form. 

 It is stated that people with critical thinking should not rely upon 

availability and brightness of memes when evaluating events and opponents. 

Such people have to have their own point of view and be able to intelligibly 

and reasonably express it. Only an objective and impartial view upon events 

and phenomena reflected in Internet memes can provide an adequate 

understanding of the social reality in its further studies. 

 Keywords: armed conflict, meme, political internet meme, social 

consciousness, mass consciousness, the idea, the virtual space. 
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