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Borysova S. V., Plokhotnyuk O. S. Musical performing component 

of professional training of future specialists-musicians (axiological aspect). 

The article analyzes the basic components of musical performance of 

professional training of future specialists-musicians from the point of view 

accolade significance. It is noted that the communication, internal dialogue 

with the musical work leads not only to the essence of musical art, but also to 

the formation of aesthetic relationship to music, ability to feel part and parcel 

of the infinite world, his involvement in other people and human culture in 

General. Thus in General the spiritual sense, music serves as a means of 

communication in the culture system. It is noted that the value relevance of 

works of art depends on how deeply the artist will penetrate into the stylistic 

specificity of the latter, the degree of creative originality and artistic 

excellence as works and his interpreter. However, the more complex a piece of 

music, the more skills, knowledge, abilities and skills require the search tools 

that enable art to master and play it. Professional training of future specialists-

musicians  students of music professions related to the creative direction of 

all academic disciplines that constitute its Foundation. Analyzing the music 

performance component of the training are determined by its main 

components affecting the formation of value orientations of future specialists-

musicians: musical and performing skills, musical-performance thinking, 

individuality, intelligence, intuition, which is defined as the components of 

musical performance interpretation and automation of movements. 

Keywords: musical performance, professional training, future 

specialists-musicians, values. 
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Nazarenko N. V.  Aesthetic principles of mass musical culture. 

This article discusses the aesthetic principles of mass musical culture 

as a specific manifestation of the general aesthetic principles of mass culture. 

It determined that the essential features of the products of mass musical 

culture  stable, universal sound symbols, transformed into finished sound 

which does not require any reflection.  

These features make it possible to assess the aesthetic artifacts of 

mass musical culture, as well as popular culture in general as trivial art. A 

typical embodiment of the trivial in popular music is a hit, as well as advanced 

and perfect the methodology of its manufacture. Schlager, due to the 

commercial nature of popular culture, is managed and organized, ie, within the 

scope of circulation of ideologies and myths. How art trivial mass musical 

culture not only creates an artificial world cloned musical images, and artists  

pop idols. Pop Idol "constructed" as a new archetype mass consciousness. It 

not only summarizes the performance characteristics, stage persona, but also 

illusory and attractive life of a pop idol.  

The mythological world of mass music culture consumed by the 

listener as a perfect world of things that distract him from reality, embodying 

aesthetic principle of mass culture  "escape from reality". This principle is 

one of the ways to manage and manipulate the consciousness that forms the 

consumption type of musical perception. 

Keywords: , pop 

idol, neomifologiya. 

 

           

           

              

 


