THE ROLE OF MODERN PEDAGOGICAL
THEORY AND PRACTICE IN THE FORMATION

OF THE ECONOMIC CULTURE
OF STUDENTS OF THE SPECIALTY
076 <ENTREPRENEURSHIP, TRADE, AND
EXCHANGE ACTIVITY»

YAK 37.012.3:339.1

DOI: 10.12958/2227-2747-2019-3(172)-32-43

Mopo3zoBa Mapiss MukoJiaiBHa,
KaHauaart nenarorquHx HayK,

JOILICHT Ka(beﬂpn TOBApPO3HABCTBA, TOPIrOBCIILHOT'O

HIIPUEMHHUITBA Ta €KCIIEPTU3U TOBAPIB

13 «JIyrancpkuii HalllOHAJIBHUNA YHIBEPCUTET

imeni Tapaca IlleBuenkay,

M. CTapoOuIbChK, YKpaina
mariya.2186@gmail.com
https://orcid.org/0000-0001-7485-0102

The economic component of

education allows individuals to learn the
means of a balanced assessment of the
resources and values of human capital, as
well as ways to competently choose their
own life path. Therefore, improving
economic education today is becoming not
only a need but also the most powerful
factor in social progress throughout the
world. Today, all graduates of the
specialty 076 «Entrepreneurship, Trade,
and Exchange Activity» of various higher
education institutions find themselves in
the turbulent world of market relations.
The solution to the problems of economic
stability of the society, their successful
socialization and adaptation will largely
depend on the level of formation of their
economic culture, regardless of the type of
their activity, which will invariably lead to
national and world political stability.

The scientists define that the main
goal of developing the economic compe-
tence of students is to increase the compe-
titiveness of a graduate, which allows
them to most fully realize themselves in
economic activity. Fulfillment of such
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a difficult task of developing the
economic culture of the persona-
lity of a student of the specialty
076 «Entrepreneurship, Trade, and
Exchange Activity» cannot be en-
sured by fragmentary changes in
the traditional education system.
Radical changes are needed both in
the system of cognitive activity,
and in the content, methods, means,
organizational forms, and pedago-
gical conditions of the learning
environment, taking into account
various  characteristics of the
student’s personality.

Along with the development
of ideas on reforming the traditional
education system, the studies of
Ukrainian and foreign scholars,
which solve the problems of the
formation of economic competence
and the economic culture of the
individual at different levels of
education, began to enrich
pedagogical thought.

The purpose of the present artic-
le is an analysis of modem pedagogical
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theory and practice as a scientific basis for
the processes of formation and develop-
ment of the economic culture among
students of the specialty 076 «Entrep-
reneurship, Trade, and Exchange Activity»
of the educational programs «Commodity
and Commercial Activity» and «Commodity
and Expertise in Customs» of the State
Institution «Luhansk Taras Shevchenko
National University».

The methodological and theoretical
basis of the research is modern pedagogical
theory and practice as a scientific basis for
the processes of formation and development
of the economic culture. The validity of the
obtained results is confirmed using various
generally accepted and specific methods:
theoretical generalization, abstraction, dia-
lectical analysis, comparison and systema-
tization, system approach.

For instance, S. Vasylevych, con-
sidering the problems of the formation and
development of the national economic
culture in the conditions of market
transformation of the Ukrainian economy,
notes that positive results in this direction
can be achieved with a systematic approach,
synthesizing all components around the
general concept of «the national economic
culture», which should perform the
following functions: translational, selective,
innovative, implementation, regulatory,
educational, prognostic (Suriak, 2001).

One can not disagree with the author
of the scientific study that a new socio-
economic and cultural situation is emerging
in Ukraine, which gives rise to a new socio-
cultural reality, a component of which is a
new business and economic culture, the
factors of formation of which are radical
technological, institutional, and organiza-
tional and managerial changes; the creation
of a favorable economic and legal
environment that would actually ensure, but
not declare, freedom of economic choice,
property rights, self-government, etc.;
restructuring of the economic education
system, the search for new approaches to its
implementation; state policy of financial
support of education and science; the
accumulation of socio-cultural experience
by the country, which should be formed by

the intelligentsia as an indicator of the
intellectual and spiritual health of the society
(Vasylevych, 2003).

For our study, S. Vasylevych’s
conclusion is important that the formation
and development of the national economic
culture is possible only if harmony between
family, social and institutional education is
enriched at all educational levels. As the
author emphasizes, this process in higher
education institutions should be the
prerogative of all academic disciplines if the
development of their content is based on the
principle of ensuring proper relationships
between them (Vasylevych, 2003).

However, convincingly arguing the
need for restructuring higher education
system, which, according to the author,
should form the economic thinking and
culture, develop an integrated system of
economic knowledge, beliefs, universal and
national values in the human mind, fix them
in specific activities taking into account
psychological  characteristics  of  the
individual, their innate abilities, and social
environment of each subject, S. Vasylevych,
in our opinion, pays insufficient attention to
the role of higher education in the process of
forming business and economic culture,
mainly focusing on the socio-psychological
conditions of its development in the system
of family education.

In the dissertation by N. Dziubenko,
aimed at developing pedagogical conditions
for the formation of students’ economic
culture, various approaches to the definition
and characterization of culture are analyzed,
the concept of personality’s economic cul-
ture as a component of the general perso-
nality culture is specified as a personal
formation, which includes a combination of
economic knowledge, the economic thin-
king, the experience of economic behavior
and their socially positive manifestation in
the economic activity of the individual, and
its structure is defined to which special
economic knowledge, economic values, the
economic thinking and consciousness, eco-
nomic behavior belong (Dziubenko, 2013).

N. Dziubenko considers students’
economic culture as a system of gene-
ralized economic knowledge, skills, spe-
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cial intellectual abilities and qualities, as
well as moral principles and personal values
that they need to adapt in the modern
economic environment and ensure their
further productive professional activity
adequate to the essence of the economic
strategy of Ukraine (Dziubenko, 2013).

In the context of our study, the
pedagogical conditions for the formation of
students’ economic culture developed and
introduced by the author in the educational
process are of interest, namely:

a) the organization of the educational
process based on the provisions of the
activity approach to the formation of
students’ economic culture (cognition,
comprehension, perception, consolidation,
practical application of the acquired
knowledge and skills of the economic
culture; student activity in specific situations
of economic behavior — justification,
isolation, transformation; activities in an
economic circle);

b) the formation of the subjective
position of students in mastering their
economic culture (the organization of the
educational process as the interaction of
equal subjects; the formation of personally
significant motives for participation in
economic life; subjective analysis of
problematic  economic = situations; the
development of independent work skills);

¢) using a combination of interactive
forms and methods of the educational
process (problematic learning situations,
cases, discussion forms of work, student
participation in the preparation and defense
of economic projects) (Dziubenko, 2013).

The economic culture of youth in the
conditions of the formation of market
relations in Ukraine is the subject of
scientific research by I. Maistruk (Maistruk,
2009). The author defines the economic
culture of youth as a social value, which is
characterized by the totality of economic
knowledge acquired by young people, the
development of economic thinking,
professional and practical skills, law-abiding
behavior; the degree of involvement in
economic activity through which business
qualities appear (initiative, entrepreneurship,
respect for the property of others).
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According to L Maistruk, the social
significance of the economic culture for
young people consists in the formation of
youth as a social subject, its inclusion in
economic activity, an increase in the level of
consciousness, and professional self-deter-
mination. It contributes to the fact that youth
is turning into a subject of the economy
(Maistruk, 2009).

The undoubted advantage of the work
of I. Maistruk is that the economic culture of
the society in it is considered in the
institutional and personal aspects. It has
been revealed that the institutional aspect is
those wvalues and social norms that
characterize institutions operating within the
economy, as well as values and norms that
are not generated by economic, but other
social institutions of the society that are
outside the economy, but directly interact
with it (Institute of Law, Politics, Religion,
Science, Ethics, Culture, and Arts). The per-
sonal aspect is the result of the functioning
of social groups or the individual, mani-
fested in economic interests and needs,
economic consciousness and thinking;
economic knowledge and skills, economic
activity, its quality and specific properties.
These aspects of the economic culture are
interconnected. This interconnection ensures
the integrity of the economic culture of the
society. The author insists that the basis of
this integrity is the cultural characteristics of
economic institutions that form the cultural
traits and characteristics of the population,
and the latter affect their already established
institutional culture (Maistruk, 2009).

The third section of the dissertation of
. Maistruk’s «Empirical dimensions of the
economic culture of modern youth» is
valuable for our scientific research; it ana-
lyzes the economic culture of young people
in the context of the development of market
relations in Ukraine. According to the
author, the development of economic trans-
formations in the society requires the trans-
formation of the economic consciousness of
the society and the economic behavior of
people, bringing them into line with the
unusual conditions of a market economy.
The transformation of the economic con-
sciousness of young people can be carried




out more dynamically than the mass econo-
mic consciousness in general. One cannot
disagree with 1. Maistruk’s opinion that it is
in the youth environment that people can
emerge who are able not only to understand
but also think in the categorical system of a
market economy. This will allow young
people to start their work on the basis of
modern ideas about the mechanisms of a
market economy, independently analyze
economic activity (Maistruk, 2009).

The scientist also notes that the
modern economic consciousness of young
people is formed as a result of the complex
and contradictory interaction of various
factors, in particular, the features of family
education, the tradition of the environment,
the influence of the social environment,
mass media, life experience, and educational
level (Maistruk, 2009).

However, defining the ways of
forming the economic culture of young
people in the social environment, I. Mai-
struk focuses on the role of economic, legal
and spiritual-psychological factors in this
process, leaving less studied educational and
scientific factors that are the introduction of
an effective system of the economic edu-
cation, the search for new approaches to its
implementation, in-depth developments in
the field of economic science, justification
of the laws governing the functioning of
the market mechanism and proper social
and economic training of relevant workers
on the problems of micro- and macro-
economics, the fundamentals of a market
economy.

The dissertation of D. Razumenko is
devoted to the problem of the formation of
the economic culture of future teachers in
vocational training (Razumenko, 2006). The
author has developed a model for the
formation of the economic culture of future
teachers, the basis of which is the mastery of
economic competence (attitude to economic
phenomena and processes, a system of
scientific  economic knowledge, skills
necessary for economic activity) and
substantiates the necessity of taking into
account environmental, legal, moral aspects
of human life to counter negative market
economy phenomena (Razumenko, 2006).

The effectiveness of the implemen-
tation of the model for the formation of the
economic culture of a future teacher, in his
opinion, is ensured by the value orientation
of its technology: the motivation of econo-
mic activity by social values in the field of
economic activity and their correlation with
the goals of pedagogical activity; integration
of the content of economic disciplines,
humanities, and pedagogical disciplines in
economic education; mastering the skills to
apply knowledge in various situations, to
which is facilitated by the use of active
forms and methods of training aimed at
forming value judgments, solving and
analyzing economic problems in situations
of moral choice, creating and analyzing
conflict situations, etc.; stimulation of
rational stereotypes of economic behavior,
taking into account moral and legal value
orientations (Razumenko, 2006).

The unconditional interest for our
scientific research is the various forms of
value-oriented, cognitive, transformative,
communicative activity, developed by
D. Razumenko, which were embodied in
active teaching methods: educational dis-
cussions, a research seminar, a round-table
seminar; role-playing games, and various
forms  of  business  communication
(«Acquaintance», «Telephone conversationy,
«Business conversation», «Reception of
visitors», «Acquaintance of entrepreneurs of
different nationalities»); training that allowed
to create and analyze conflict situations;
creative tasks that stimulate students to solve
and analyze economic problems in situations
of moral choice.

The problems of the formation of the
economic culture in the conditions of market
transformation are in the center of the
scientific attention of A. Suriak (Suriak,
2001). In her opinion, the main components
of the economic culture are the attitude to
work, a work culture, and management cul-
ture. The restoration of the economic culture
is affected by scientific and technological
progress, general and vocational education,
working conditions and work organization,
salary, management level. The unity of
factors of the economic culture updating and
productivity growth means that the latter is a
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general indicator of changes in the economic
culture (Suriak, 2001).

We completely agree with A. Suriak
that in modern conditions, the contradiction
between the readiness of economic entities
to choose a market type of economic
behavior and the need for a market type of
their economic behavior is real. This
contradiction can be resolved through the
development of economic consciousness,
through knowledge of economic laws, the
formation of new value orientations, in-
depth study of the rules governing economic
activity, and the development of economic
thinking in the search for forms of economic
behavior recognized by the market. At the
conclusion of the research, A. Suriak notes
that it is advisable to overcome and
balance the contradiction by transfor-
mation, updating the traditional culture
and forming the new economic culture of
market type (Suriak, 2001).

In the context of our study, it is
important that the scientist concluded that
the economic culture performs four main
functions: stimulating, integrating, inno-
vative, and worldview. The stimulating
function of the economic culture is mani-
fested 1in stimulating new economic
behavior of a person through growing
needs and interests, updating motives for
work in the conditions of new norms,
stimulates people to search for a new type
of economic behavior that will ensure
success. The integrating function of the
economic culture ensures the unity of
interests of those who work, the state, and
society. The innovative function of the
economic culture is provided by the
internal structure of the economic culture,
which is constantly changing under the
influence of new norms. The worldview
function of the economic culture is
manifested in a new vision of economic
reality, a new assessment of this economic
reality as such that gives great
opportunities for the implementation of its
plans, finding its place in the conditions of
market transformation (Suriak, 2001).

In her scientific research, L. Tandyr
solves the problem of the formation of the
economic culture among students in the
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process of vocational training (Tandyr,
2009). The scientist emphasizes that in the
context of the transition to a market eco-
nomy, the introduction of a modern edu-
cational paradigm and Ukraine's accession
to the Bologna Process, the problem of the
formation of the economic culture among
students in higher education institutions
becomes of particular importance. At the
same time, L. Tandyr specifies the essence
and content of students’ economic culture
as an Integrative personal neoplasm,
represented by the unity of axiological,
technological, creative, and personal com-
ponents, which in the complex provide
productive professional activity in the
economic sphere (Tandyr, 2009).

The author has developed and
experimentally tested the effectiveness of
the technology for the formation of the
economic culture among students, which is
considered as an integrative vocational-
educational process aimed at achieving the
planned results based on diagnostics of the
current state and monitoring of general and
special educational skills of students.

In the course of the study, taking
into account the experience of scientists
from different countries, L. Tandyr deve-
loped and experimentally tested the
effectiveness of pedagogical conditions
that affect the process of formation of the
economic culture among students, namely:
a) creating positive motivation for students
to achieve a certain level of the economic
culture; b) professionally oriented inno-
vative orientation of the educational pro-
cess; organization of personally oriented
interaction (teacher — student); c) the
involvement of students of economic
specialties of college in research work in
the process of formation of the economic
culture; d) the organization of various
types of economic activity aimed at the
formation of the economic thinking and
economically significant qualities of the
personality of specialists; e) professional
orientation in the process of organizing
and completing industrial practice, in the
extracurricular, individual work of stu-
dents, taking into account the specifics of
economic activity (Tandyr, 2009). The




pedagogical conditions and mechanisms
for their implementation in the educational
process, presented and specified by
L. Tandyr, are of significant scientific
interest for our research. The methods and
forms of training used by L. Tandyr in the
process of the formation of the economic
culture among students deserve particular
attention in the context of our study:
problem lectures, problem seminars and
discussion seminars, business games,
«round tablesy», scientific conferences,
case studies, practical exercises on the use
of professional information systems, tasks
for independent work  with the
strengthening of motivational aspects and
tasks for enhancing of interdisciplinary
links, the use of reference schemes-notes
(Tandyr, 2009). We are also convinced
that the provision of specified pedagogical
conditions will indeed contribute to the
formation of a clear understanding of the
goal, objectives of vocational training, and

sustainable  motivational  sphere  of
students, as well as to deepen the
economic and professional culture,

increase the level of knowledge and skills,
and important professional characteristics.
This is evidenced by the findings of a
scientific study conducted based on the
stages of the experiment of L. Tandyr.

The study of L. Voropaeva (Voro-
paeva, 2007) is devoted to the scientific
justification of the conditions for
increasing the efficiency of the process of
forming an economically competent
specialist (Voropaeva, 2007).

The author developed the concept of
educating a specialist-economist in terms of
profiling training, based on the principles of
continuity, integration of all levels of
vocational training, and includes the
following provisions: designing the process
of economic education is based on a
competent approach; training is organized in
the context of future professional activity,
end-to-end programs are developed in the
system «school — higher education insti-
tution», information technologies are used.
The practical orientation of the educational
process is achieved by mastering know-
ledge-descriptions and knowledge-tools,

OcsiTta Ta neparoriyHa Hayka Ne 3 (172), 2019

improving production practices, developing
a set of workshops (Voropaeva, 2007).
Attention is drawn to the model
proposed by L. Voropaeva for the formation
of a specialist’s economic competence,
which includes the following components:
requirements for a specialist-economist,
basic and special competencies, socially
significant and professionally important
qualities. The concepts that summarize these
components are «competitiveness» and «the
economic culture». The system-creating role
belongs to the motivational readiness of

specialists ~ for  professional  activities
(Voropaeva, 2007).
The methodical support of the

educational process, the introduction of new
information technologies, the application of
psychological and educational support mea-
sures, the improvement of methods of
organization of independent work, the pro-
vision of secondary employment of students
in accordance with the chosen specialty as
the conditions for increasing the efficiency
of forming an economically competent
person, proposed by L. Voropaeva, are of
great interest for our work.

One of the sections of V.Moska-
lenko’s monograph «Socialization of the
Person», which deals with economic socia-
lization of a person, is also devoted to the
problems of the formation of the economic
competence of the individual (Moskalenko,
& Mishchenko, 2007).

The researcher convincingly argues
that economic socialization concerns the
processes through which people learn to act
effectively in the economic sphere of the
society, the processes of formation of the
economic and psychological characteristics
of the individual that make them the subject
of economic activity. The economic
socialization of the individual, which the
scientist defines in a broad sense as the
socio-psychological process of the indivi-
dual entering the economic system of the
society, is extremely important for both the
individual and the society as a whole
(Moskalenko, & Mishchenko, 2007).

Important for us is the conclusion of
V. Moskalenko that social adaptation and
the economic culture of the individual are
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integral parts of the process of economic
socialization. Such an opinion is consistent
with approaches to understanding the
determination of the process of economic
socialization, which, refusing to recognize
the predisposition of human development by
some single factor, emphasize that each
particular moment is determined by a unique
combination of factors of various types. In
particular, economic socialization looks like
a solid, dynamic, continuous process of

acquiring economic knowledge, skills,
behaviors that are necessary for life in a
particular economic environment

(Moskalenko, & Mishchenko, 2007).

We agree with the author that eco-
nomic socialization as a dynamic continuous
process of development of the economic and
psychological parameters of a person requires
purposeful forms of influence on the
individual in order to form their economic
culture (Moskalenko, & Mishchenko, 2007),
the fundamental component of which is the
economic competence of the individual.

It is important to indicate that the
review of scientific pedagogical achie-
vements of modern Ukrainian and foreign
scientists provided in the article, in which
the problematic issues of the formation
and development of students’ economic
culture are solved in one way or another,
does not represent an exhaustive list. And
the research of Yu. Balashova also
deserves, attention in the context of our
study, where pedagogical conditions for
the formation of the economic culture
among future Dborder officers are
developed (Balashova, 2002); T. Burla-
ienko, who analyzes the content and struc-
ture of economic competence of future
education managers (Burlaienko, 2013);
S. Viter, who defines the criteria, indi-
cators and diagnoses the levels of econo-
mic competence of junior specialists
(Viter, 2012); T.Hovorun regarding
gender aspects of economic socialization
(Hovorun, 2013); T. Yefremenko, who
studies the level of the economic culture
of the population of modern Ukraine
(Yefremenko, 2006); O. Kostiukova, who
emphasizes the continuity of the develop-
ment of the economic culture of the
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individual in the education system
(Kostiukova, 2013); O. Lobko regarding
the role of the economic culture in the
institutional transformation of economic
relations (Lobko, 2010); O. Palamarchuk,
who studies the socio-psychological con-
ditions of the formation of the ecolo-gical
and the economic culture of entrepreneurs
(Palamarchuk, 2006), S. Moroz, who ana-
lyzes the process of modeling the training
of future experts in the field of commodity
science (Moroz, 2015) and others.

Thus, the analysis of the state of
development of the problem of the
formation of the economic culture among
students of institutions of higher education
in modern pedagogical theory and practice
allows us to draw the following conclusions:

1. Scientists emphasize that under-
standing of the essence of the economy,
information and communication technolo-
gies and the technical and production pro-
cess as priority foundations for the develop-
ment of global socio-economic processes
and the understanding of technical and hu-
man relations in the society today are ne-
cessary conditions for the existence of each
individual in the modern changing world.

2. In their achievements, scientists
pay attention to the development of
pedagogical technologies and models of
the formation of economic competence of
future specialists, justify the need to intro-
duce the latest forms and methods of tea-
ching and training in the educational pro-
cess of higher education institutions and
experimentally prove their effectiveness
and efficiency in the educational process.

3. Scientists share the opinion that in
the process of forming the economic
culture of a person one should rely on such
scientific approaches as competent, perso-
nally oriented, activity, project, contextual,
imitative and modeling, through which
training materials are mastered in an active
and interactive form, which helps to
master the experience of implementing the
economic thinking in situations close to
real market situations.

4. In the analyzed scientific works, the
researchers emphasize that the creation of
positive motivation for students in the




process of achieving a certain level of the
economic culture, professionally oriented
innovative orientation of the educational
process, the organization of personally-
oriented interaction (teacher — student), the
involvement of students in research work in
the process of formation of the economic
culture, organization of various types of
economic activity, aimed at the formation of
the economic thinking and economically
significant qualities of the personality of a
professional, professional orientation in the
process of organizing and completing
practical training, individual work of stu-
dents taking into account specific economic
activities, providing advanced education
level of students on current issues of eco-
nomic activities in education, the saturation
of the educational process with economic
information, enriching inter-disciplinary
interaction of economic and professional
disciplines, use of the developmental poten-
tial of project training are necessary pedago-
gical conditions that will facilitate the pro-
cess of effective formation of the economic
competence of future professionals.

5. Unfortunately, only single cases of
research, mostly in the form of separate
scientific articles, are devoted to solving the
problem of the formation of economic
competence among students of the specialty
076  «Entrepreneurship, Trade, and
Exchange Activity». This situation indicates
the need for a thorough study of the
identified problem, scientific justification of
the pedagogical conditions for the formation
of the economic culture among students of
these specialties, the search for appropriate
forms and methods of training and education
that will contribute to the effective
formation of the phenomenon under study
among students of the specified specialty.

From the above analysis of modern
pedagogical theory and practice, it becomes
clear that the subject of scientific analysis of
scientists is pedagogical conditions, techno-
logies, models of the formation of economic
competence and the economic culture of fu-
ture specialists in various industries, charac-
terized by efficiency in the formation and
development of the economic culture among
students.

And therefore, they are of funda-
mental importance for the justification of
measures related to the formation and
development of the economic culture among
students of the specialty 076 «Entrep-
reneurship, Trade, and Exchange activity».
We believe that among students of the
specialty 076 «Entrepreneurship, Trade, and
Exchange Activity» of the educational
programs «Commodity and Commercial
Activity» and «Commodity and Expertise in
Customs» of the State Institution «Luhansk
Taras Shevchenko National University, it
is necessary to create the positive in
motivation in the process of achieving a
certain level of the economic culture; to
enrich the cross-curricular interaction of
economic and professional disciplines using
advanced project learning potential;
introduce activities aimed at the formation
of the economic thinking of the individual.
It should be based on such scientific
approaches such as competence, activity,
axiological, personality-oriented, creative,
communicative, and cultural. At the same
time, for the students of this specialty, an
important aspect in the formation of the
economic culture is the following prin-
ciples: integrity, openness, and dynamism
of the educational process, the inter-
connection of the elements of the edu-
cational process, economic determinism,
predictability, cultural conformity, unity of
integration and differentiation.

We see the prospects of further
research within the topic of the study in the
development of pedagogical prerequisites for
the formation of economic competence of
students of the State Institution «Luhansk
Taras Shevchenko National University» of
the specialty 076 «Entrepreneurship, Trade,
and Exchange Activity» of the educational
programs «Commodity and Commercial
Activity» and «Commodity and Expertise in
Customs» based on innovative forms and
methods of organizing educational activities.
All this together will contribute to the
formation of economic consciousness of the
students, organization of extracurricular,
independent work, and scientific research in
the context of the formation of the economic
culture.
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Mopo3osa M. M. Poab cy4dacHoi
NeIAroriyHol Teopii Ta NpakTuku y ¢op-
MYBaHHI €KOHOMIYHOI KyJbTYpPH CTY/€H-
TiB cnemiaabHocTi 076  «lligmpuem-
HHUIITBO, TOPTiBJIsA Ta 6ip:KOBa NiVILHICTH

VY cTarTi NpeacTaBieHO TEOPETHUYHI
3acagu  (HOpMyBaHHS EKOHOMIYHOI KYJIb-
Typd B  CTYyJAEHTIB cheuiagbHocTi 076
«[lignpuemuuLITBO, TOPriBiasl Ta OlpsKoBa
JisUIbHICTEY.  CXapakTepU30BaHO Cy4acHi
MeJaroriudl  po3BIAKM 11010  HAMpsMiB
(opMyBaHHS E€KOHOMIYHOI KYJIBTYpH CTY-
JICHTIB; TIPOBEJICHO aHaJli3 HAyKOBUX PO3-
pOOOK M10/10 MEJArOriYHUX YMOB, TEXHOJIO-
rii popMyBaHHSI €KOHOMIYHOI KOMIIETEHT-
HOCTI Ta €KOHOMIYHOI KYyJbTYpU CTY/EHTIB
3aKJIa/liB BUIIOI OCBITH YKpaiHu. 3’sICOBaHO
ocoOmMBOCTI  ()OpMYBaHHS ~ E€KOHOMIYHOI
KyJbTYpU CTYAEHTIB creuiaipHocTi 076
«[lignmpreMHuIITBO, TOPriBIsl Ta OipkoBa
ISUIGHICTEY» Ha OCHOBI aKTHBI3arll I(iHHIC-
HO-OPIEHTAIIIHOI, Mi3HABAIbHOI, MEPEeTBO-
PIOBAJILHOI Ta KOMYHIKQTHUBHOI A1STTbHOCTI.

JloBenieHO HEOOXITHICTh CIIPSIMyBaH-
HS OCBITHBOI JisUTBHOCTI CTYJICHTIB Ha
pO3B’s3aHHS W aHa3 MPOOJIeM  IiINpH-
€MHHIITBA, TOPTiBII Ta OIpKOBOI [IisIb-
HOCTI B CHUTYalliIX MOPAIbHOTO BHOOpY.
BusHaueHo JOUINBHICTE BHKOPHUCTAHHS
IHTepaKTUBHUX (OPM Ta METOIB HaBUaH-
H (HaBYaJIbHI JHMCKYCil, KOMIUIEKCHI
HaBYaJbHI JUIOBI IrPH, TPEHIHTH, TBOPYI
3aBIaHHsi) y Tpoueci (OopMyBaHHS €KO-
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HOMIYHOI KYJIBTYpPU CTYACHTIB BiAMOBIiJI-
HOI CIIeIaJIbHOCTI.

Kniouosi cnosa: eKOHOMIYHA KyIlb-
Typa, GopMyBaHHS €KOHOMIYHOI KyJIbTYpH
CTyIeHTIB  crmerianbHOCTi  «[ligmpuem-
HUIITBO, TOPTIBJIA Ta O1p>KOBA MISTBHICTHY,
HanpsMu (HOpMyBaHHS €KOHOMIYHOI KYJIb-
TypH, 1HTEpaKTHBHI (OPMU Ta METOIU
HABYaHHS, CUTYallii MOPaJILHOTO BUOODY.

Mopososa M. M. Pojb coBpemen-
HOIl MeJaroru4ecKoil TeopuM M Npak-
THKH B (pOPMHPOBAHHUM IKOHOMHYEC-
KOH KYJbTYPbl CTYAEHTOB CHeluajb-
Hoctu 076 «IIpexnpuHuMaTenbCTBO,
TOPIroBJisl U OMp KeBasi 1eATeJbHOCTb)

B crarbe mnpencraBiieHBl TEOPETH-
YeCKUe OCHOBBI (DOPMHUPOBAHUS IKOHOMU-
YECKOW KYJIBTYpbl Yy CTYIEHTOB CIELU-
anbHOCTH 076 «lIpennpuHuMarensCTBo,
TOProBiIsi M OupkeBast JAEATEIbHOCTDHY.
OxapakTepr30BaHbl COBPEMEHHbIE Iefa-
TOTMYECKHE MCCIEA0BAaHUA 10 BOIIPOCY
HampaBlieHUH (OPMUPOBAHUS HKOHOMHU-
YECKOM KYJbTYpBl CTYIEHTOB; IIPOBEIEH
aHaJIU3 HAaY4YHbIX pa3pabOTOK OTHOCH-
TEJIBHO MEJAarOrM4ecKuX yCIOBUM, TEXHO-
jgoruii  (GOPMHUPOBAHUS SKOHOMHUYECKOMN
KOMIIETEHTHOCTH M SKOHOMHMUYECKOH KYJIb-
TYpbl CTYIEHTOB YUYPEKICHHUI BBICILIETO
oOpa3oBaHusl YKpauHbl. BbIsICHEHBI 0OCO-
OCHHOCTH (POPMUPOBAHUS IKOHOMUYECKOM
KYJIbTYpPBI CTYIEHTOB crnennansHoctu 076
«[IpeanpuHUMaTENbCTBO, TOPIOBIS U
OupkeBasi JIeATENBHOCTh» Ha OCHOBE
aKTUBM3AllMM  1IEHHOCTHO-OPHEHTAlMOH-
HOM, NO3HABATEJIbHON, peoOpasyroiel u
KOMMYHHKATUBHOM J1€ATEIbHOCTH.

Jloka3zaHa HeOOXOAWMOCTb Halpas-
JIEHHOCTH 00pa30BaTeNbHON JAEATETbHOCTU
CTYJICHTOB Ha PEIIEHHE U aHaJM3 MpolieM
MpeIPUHAMATENHCTBA, TOPTOBIN 1 OHpIKe-
BOM JEATENBHOCTU B CHUTYaLUsIX MOpallb-
HOoro BBIOOpa. OmpenereHa menecoodpas-
HOCTb  WCIIOJb30BAaHMsS  MHTEPAKTHBHBIX
dbopm 1 MeTo10B 00yueHHs (yIeOHBIC HC-
KyCCHM, KOMIUIEKCHbIE y4eOHBIE /IeJIOBbIE
UIPbl, TPEHUHIH, TBOPYECKUE 33JaHUs) B
npouecce (HOPMUPOBAHUSA SKOHOMHUYECKOM
KYJIBTYPbl ~CTYIEHTOB COOTBETCTBYIOILEH
CIEUAILHOCTHU.




Kntouegvie  cnosa: dxoHOMUYECKaAs
KyJIbTypa, (OPMHPOBAHHE 3KOHOMHYECKOI
KYJbTYpbl ~ CTYIEHTOB  CHELMAILHOCTH

«[IpeanprHIMATENBCTBO, TOProBIsA W OHp-
JKeBast ISITENIbHOCTDY, HAIlpaBJIeHHUs (OpMU-
POBaHNS SKOHOMHYECKOH KYJIbTYPBI, HHTEP-
aKTUBHBIE (OPMBI U METOIBI OOYUCHUS,
CHUTYaI[M1 MOPaJIbHOTO BBIOOPA.

Morozova M. M. The Role of
Modern Pedagogical Theory and Practice
in the Formation of the Economic
Culture of Students of the Specialty 076
«Entrepreneurship, Trade, and Exchange
Activity»

The article presents the theoretical
foundations of the formation of the
economic culture of students of the
specialty 076 «Entrepreneurship, Trade,
and Exchange Activity».

Modern pedagogical researches are
characterized regarding the directions of
the formation of the economic culture of
students; the analysis of scientific
developments on pedagogical conditions,
technologies of the formation of economic
competence and the economic culture of
students of higher educational institutions
of Ukraine. The features of the formation
of the economic culture of students of the
specialty 076 «Entrepreneurship, Trade,

and Exchange Activity» based on the
activation of value-oriented, cognitive,
transformative, and communicative
activities are clarified.

The necessity of directing the
educational activities of students to solve
and  analyze the  problems  of
entrepreneurship, trade, and exchange
activity in situations of moral choice is
proved. The expediency of using
interactive forms and methods of training
(educational discussions, complex educa-
tional business games, trainings, creative
tasks) in the process of the formation of
the economic culture of students of the
corresponding specialty is determined.

Keywords: economic culture, the
formation of the economic culture of
students of the specialty «Entrepreneurship,
Trade, and Exchange Activity», the
directions of the formation of the economic
culture, interactive forms and methods of
training, situations of moral choice.
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