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PR-xomynikayii i PR-ouckypc

Mannu H. €.
Kangunmar  ¢imonoriuaux Hayk. J[I3 «Jlyrancekuii HarioHaNbHUI
yHiBepcureT iMeHi Tapaca llleBuenka»

INTERCONNECTION AND INTERDEPENDENCE
OF JOURNALISM AND PR

Journalism and public relations (PR) are two of the main contemporary
forms of mass communication which have been closely connected in the
process of their historical development. The first professional PR men
usually came from the field of journalism and, according to J. Grunig and
T. Hunt, the first model of PR was Publicity (or Press Agentry model) [1,
1] in which press played the key role. Developing in the different directions
and according to different rules public relations and journalism still remain
the players of the same stage because their audience is mostly formed by the
same representatives of society.

Initially the main task of public relations was to provide openness and
transparency to the activity of different enterprises, unions, state and private
organizations, politicians and political parties. But now in mass consciousness
PR became strongly associated with lobbying, false events, manipulation
and hiding of information. Nevertheless, being relatively new occupation,
profession of PR specialist has an extensive character and step by step takes
the areas in mass communication which historically were supposed to belong
to journalists, for example, the area or news production. This causes numerous
problems in intersection of two professional branches because even with very
similar communicational nature (both are the forms of mass communication)
journalism and public relations still have different aims (sometimes even
opposite ones). Aim of the theses is on the basis of existing communication
studies to try to define the way in which journalism and public relations
interact nowadays. Tasks of the research are the following:to analyse the
concept of public relations and to describe the main changes in its historical
development;to study two main approaches to interconnection of journalism
and PR: double-sided interdependence or negative influence of PR activities
on quality of journalistic materials. In the theses the author relies on the
works of modern communication researchers, such as: W. Schulz, C. Mast,
J. R. Macnamara, M. Broersma, K. Moloney, and others.

The term «public relations» was introduced into wide research practice
by E. Bernays who in 1923 defined it as professional work with mass
audience. But the history of the phenomenon is much longer. In Germany
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such researchers as C. Hundhausen and A. Oeckl are considered to be the
founders of PR Studies [2, 565]. The problem is that in spite of broad usage of
PR as a mass communication form there is still no one clear definition of the
concept. W. Schulz in «Fischer Lexikon Publizistik Massenkommunikationy
defines PR as a «communication measures in behalf of organizations like,
for example, enterprises, unions or state institutions» [2, 565]. Analyzing
different definitions of PR he comes to the conclusion that such professional
activity, predefined by certain interests, is connected not only with propaganda
but also with advertising and with communication policy [2, 565]. The
researcher also affirms that most of the attempts to define PR are more about
what kind of communication PR should be than what kind of communication
it actually is [emphasis in the original] [2, 566]. The other side of the
problem deals with the fact that with the lapse of time PR became a notion
with negative connotation which was not initially in the concept (W. Schulz
describes the same changes in the meaning of such terms as agitation and
propaganda [2, 566]). That is why nowadays when PR becomes closely
connected with journalism some researchers and average people tend to see
their interdependence as a negative phenomenon which damages the interests
of society. Some reasons can cause such attitude to professional activity of
PR people. Firstly, they work in behalf of some certain organization (as it
was stated above), this makes people think that public relations officers
cannot be honest and are always biased. On the other hand, very often in
developing countries (and sometimes even in developed democratic ones)
public relations are really used for manipulation of information and illegal
influence on public opinion. With time this two aspects of PR led to general
negative image of the profession and even of the whole field.

Contrary to negative opinion about PR, W. Schulz states that public
communication was not reprehensible from the start. It was understood
more as legal, even necessary part of discussion about divergent interests
in a society [2, 567]. The researcher also emphasizes that PR strategies and
tools play often an important role in state social and political campaigns. But,
independently of the researchers’ approaches, journalists have to work with
different forms of public relations every day. Because of this one of the main
tasks in journalistic professional activity is to check and to process the given
information with all possible responsibility. At the same time PR materials
can be an important source of topics and articles or even incentive for deep
further research [3, 555].

Regardless of two approaches to influence of modern PR sphere on
journalism one cannot deny the fact that these two branches of mass
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communication have to interact at the same time in the same field working
with the same audience. That is why mass communication researchers often
try to define how these two phenomena intersect. One attempt to understand
this kind of interrelation was also made by W. Schulz. The scholar states that
both, PR and journalism are in the relations of double-sided interdependence.
A big part of public relations activities is realized through the common work
with media. On the other hand, different enterprises, unions, state services,
political parties are among the most important sources of information for
journalists which often give exclusive materials for news selection or for
other forms of journalistic writing [2, 588].

Among the empirical researches about influence of PR on the content of
mass media W. Schulz marks out one by B. Baerns. As cited by W. Schulz,
after analyzing materials of different news agencies, newspapers, radio and
TV-channels B. Baerns came to the conclusion that public relations control
subject area and timing of media reports. To conduct the research B. Baerns
took news reports about local political events in North Rhine-Westphalia in
April and October 1978. Even in those past years the result of the study was
that between 59 and 64 percent of news stories were written on the basis of
PR (namely, press releases and press conferences of the Landtag and state
government) [2, 589]. Nowadays these figures became much higher.

But the problem is wider than just figures about what percentage of
journalistic texts is written only on the basis of PR materials. It also includes
the question about interdependence of journalism and public relations
because they both exist in the same informational space and cannot function
separately. Different quotas for public relations data in editorial materials can
be explained by different boundary conditions for PR measures. For example,
media resonance for PR can be relatively high when their events or materials
are valuable as a piece of news and when such data find the way to news
agencies. On the other hand, if organization has a crisis or participates in
some conflict situation it becomes comparatively difficult to flatter its opining
through press work. Especially it is hard to do when journalists have already
built clear critical attitude to the organization [2, 589—590].

Australian researcher J. R. Macnamara also supports the idea of increasing
influence on journalism from the side of PR. In his research report «The
Impact of PR on the Media» J. R. Macnamara, on the one hand, expresses
the thought that media themselves tend to use public relations data, first of
all because of economic reasons: «Furthermore, and ironically, the media
themselves have contributed to the growth of public relations. Economics
have forced the shrinkage of reporting staff in most media. Many small town
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and suburban newspapers and many trade journals are produced by one or
two people» [4, 3]. But on the other hand, the researcher admits that public
relations are also «not without fault» [4, 7]. These both sides of journalism and
PR interdependence set a complicated task for journalists. But Macnamara is
not sceptical about the future of these two branches of mass communication
and gives a general guideline for media: «The growth of PR is clear evidence
of the market telling us something. PR is not going away and needs to be
recognised» [4, 8].

Quite the contrary, the Dutch researcher M. Broersma supports the opinion
introduced by British investigative reporter N. Davies in his book «Flat Earth
News: An Award-Winning Reporter Exposes Falsehood, Distortion and
Propaganda in the Global Media: «Due to reduced newspaper circulation
and budget cuts, the number of reporters has declined so much they cannot
accurately gather and check news. They have to depend on press agencies,
official sources and PR agencies to supply the raw material that is recycled
virtually unedited in newspaper columns. This makes reporters vulnerable to
propaganda» [5, 22]. According to M. Broersma, PR is a threat to journalism
in general and has nothing to do with truth and news reporting.

K. Moloney, D. Jackson and D. McQueen go even further and describe
influence of public relations as a colonisation of journalism: «[...] the PR
industry continues to grow, and is in a good position to exploit hard-pressed
journalists by offering them ‘news’ stories» [6, 260]. The researchers affirm
that PR sources are destroying independent journalism and professional
journalists have to be taught how to avoid this influence. They speak
about the notion of «churnalism»: «Churnalism is where press releases,
agency stories and other forms of pre-packaged material are ‘churned out’
by journalists ‘who are no longer gathering news but are reduced instead
to passive processors of whatever material comes their way, churning out
stories, whether real events or PR artifice, important or trivial, true or false’»
[6, 261-262]. Not only researchers but also practicing journalists share this
point of view and warn colleagues against thoughtless usage of data proposed
by PR offices of different state structures and private enterprises. Thus, for
example, N. Kayser-Bril, CEO and co-founder of Journalism + +, states the
following: «Companies keep coming up with new metrics showing how well
they perform. Fluency with data will help journalists sharpen their critical
sense when faced with numbers and will hopefully help them gain back some
terrain in their exchanges with PR departments» [7, 8].

Considering all the points of view, mentioned above, the author of these
theses concludes that general tendency in researches about interaction
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between journalism and public relations is to admit that both spheres of mass
communication are closely connected and can influence each other. Some
scholars (e.g. M. Broersma, K. Moloney, D. Jackson and D. McQueen)
emphasize negative impact of PR on modern media; others (e.g. W. Schulz,
J. R. Macnamara) try to support positive image of the profession of PR man
or see interdependence between journalism and public relation as given
(rather neutral by nature). But all the researchers have a common message
— journalists have to understand how to use public relations materials in a
proper way without being accused of information manipulation.As a way
out, it is proposed to journalists to use several rules which will help them to
avoid negative influence of PR. Balanced education for both journalists and
PR man is also considered to be a part of effective cooperation between two
spheres of mass communication.

The results of the research can help present and future journalists
to understand better the nature of PR materials and to avoid dangerous
situations in processing them. Further research can be devoted to the analysis
of journalism and public relations interaction in media space of one particular
country or of a certain period of time.
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Cyxapescbka I. B.
AcmipanTka. [HCTHTYT OKypHamictuku KwuiBChKOro HalioHaJIbHOTO
yHiBepcureTy iMeHi Tapaca [lleBuenka

POJIb IHTEPHET-3ACOBIB Y ITPOCYBAHHI
BPEH/IB KJIACY JIIOKC

CyyacHHH CBIT BH3HAYa€ThCS JUHAMIYHICTIO, DIOOANBHICTIO Ta
JocTynHicTio. Taki BTacTHBOCTI CTAIN XapaKTEpUCTUKaMU JIIHCHOCTI B CHITY
MOTY>)KHOTO PO3BHUTKY LU(PPOBUX TEXHOJIOTIH Ta Mepexki iHTepHeT. Binrak,
YIIUTBHEHHS II00aJIbHNX KOMYHIKallil, X pecypcHa eKOHOMHICTD ITPHU3BENN
JI0 aKTUBHOI TNOMyNsIpH3alii iHTepHET-3ac00iB (akTHYHO B ycix cdepax
CYCHIJIBHOTO )XUTTs. PUHOK (pekiiaMa Ta mpojaski) He cTaB BUHATKOM. OfHaK,
MEPEeBaYKHO MAapKETHHIOBI CTpaTerii 3 BUKOPUCTAHHSM JIOCII/KYBaHOTO
IHCTpyMEHTapil0 amneyolTh /0 MAacoBOTO CHOXKMBada 1 MPOIOHYIOTh
JOCTYIHI IEPECIYHUM IpOMaJITHaAM TOBAapH Ta MOCIYTH.

JIrokcoBUMH OpeHIaMu akTyallbHa TEHAEHILIs Oyna chpuifHATa Jenio
3 3ami3HeHHsAM. Jluine 3apa3 BOHM NMOYMHAIOTH YCBIJIOMIIIOBAaTH II€peBaru
IHTEpHET SIK Ai€BOro 3aco0y KOMyHiKkamii Ta MeXaHi3My IO 301IbLIEHHIO
o0csariB  mpopaxiB. OcoOnMMBO  BaXKJIMBO IMIJKPECIUTH 3HAYYIIICTh
CJICKTPOHHOTO Oi3HECY B CTpATerii JFOKCOBUX OPEH/IIB CTOCOBHO MOJIOJOTO
TIOKOJTiHHS. 3arajbHa YUCEIbHICTh KOPUCTYBaUiB MEpeXi IHTEpHET — OinbIie
JIBOX MUTBSIpAiB OCi0 (OinbIla YacTHHA MOJIONG). 32 JAaHUMH JIOCIIKCHHS,
mposeneHoro Unity Marketing, 80% HaceleHHS 3 piYHHM JOXOAOM BUIIC
$ 250000, € akTHBHMMH KOPHCTYBayaMH COLIATbHUX Mepexk, 50% 3 Hux
BUKOPUCTOBYIOTh IHTEpHET SK 3acid orpuManHs iH(opmaruii npo OpeHa i
Hioro HOBI poaykTH. Y ToH ke vac, pe3yinbrati L.E.K. Consulting roBopsits
npo Te, o Joau 3 goxomoM Oimbme $ 150 000 movnHarOTH BHUTpayaTH
3HayHO Oijblie, HDK Le Oylo B mepio]] CBITOBOI €KOHOMIYHOI KpH3H. 3a
nporHozamu PA Digitas, y HaiOamx4i 10 pokiB OCHOBHUMH CIIOXXHBadyaMu
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MIParHeHHSM pENpe3eHTYBaTH MOCIYTH, 3alpOIOHOBaHI y pPEKIaMHUX
moBiloMJICHHAX. Ha BiAMiHY BiJ IHIIMX TIPEACTABHUKIB IOJITABCHKOTO
«IVISHIIO» JKypHaJd MOXKHA OTPUMAaTH y TONApyHOK NpH Iojadvi 3asBH Ha
peecrpanito o0y B PAT'Cax [TonraBuiuHu.

«Bride» He Mae wiTkoro Moty Ha pyOpWKH, Marepiasn po3MillieHi
Xa0THUYHO, YEpryIOThCsl 13 PEKIaMHHMMH TOBioMieHHsMHU. KoxkeH HOMep
BifkpuBae «CIIOBO PEIaKTOPa», B IKOMY aTeCTy€eThCsl 3MICTOBE HallOBHEHHS
Homepa. Temaruka myOmikariii oOMeXyeTbcs MpoOneMaMu, MOB’I3aHUMHU
3 MIATOTOBKOIO BECUUIS, POMAHTHYHHMH ICTOPISIMH MOJIOIAT, IOpajaMu
MIPOBITHUX cCIlemianicTiB y cdepi opranizauii # NpoBeAeHHs Beciab. Y
JKypHaJII TIPOBIHUMH € XaHpH iH(GOPMAIHHOI cTarTi, KOMEHTaps, 3piaKa
iHTepB’10 Ta Hapucy. Yacomuc, sk i «Kommseit», — pocilicbkoMoBHHH. 3a
apXITEKTOHIYHUMH W JXKaHPOBO-TEMAaTHYHUMH XapakTepuctukamu «Bride»
LIIJIKOM BiJIIOBI/Ia€ THITy PEKJIAMHOTO XYpPHAITy JJIS XKIHOK.

KypHany 03Ha4E€HOTO THUIIOJIOTIYHOTO CErMEHTY XapaKTepU3YIOThCs
NIepPEeHAaCHUCHICTIO PEeKJIaMH, KOTpa, HANpHKIaa y XypHaii «Bride» 3ailimae
moHag 62% 3aranbpHol Iioml, a B «Kommzen» — 55%; amemroBaHHSM 110
KIHOYOI ayAuTOpii; MparHeHHsIM CTBOPUTH INPHBAOIMBHUIA 00pa3 cy4acHOi
XKIHKW; HACHUYCHICTIO (DOTOLTIOCTpALIiSIMH.

Y nonTaBChKHUX TeHIEPHO MapKOBAaHMX JKypHaJax HaWIOBHIIIIE TOKa3aHO
00pa3 cydacHOI JKIHKH, PENpe3eHTOBaHOI B iMOCTaci HAPEUEHOI, APY>KHHHU,
Marepi, Oi3Hec-yiedi; MomgHuIi Tomio. OJHAK HAa CTOPIHKAaX IMOJITaBCHKOTO
«IVISHITIO» MTPAKTHYHO HE MPE/ICTaBICHUH 00pa3 ®iHKHU-TPOMaJICHKOTO JIis4a,
JKIHKU-TIOJIITHKY, IHKH-BOJIOHTEPA, )KIHKHU-BOTHA.

KoHkypeHIist MK MONTaBCHKMMH SKIHOYMMH TIISTHIEBUMH JKypHaJlaMy
HEBEJMKa, MpPOTE KOKHE IPEecOBE BUAAHHA Mae OOpOTHCS 3a CBOIO
YUTAIBKY ayITUTOpil0 3 IPOBITHUMH 3arajJbHOYKpaiHCHKUMH BHIAHHIMHU
aHaji30BaHOro cermeHty. [Ipomec MozpepHizalii perioHaJBFHOTO KIHOYOTO
«IVISHIIO» € HeoOXiMHUM (hPaKTOpOM Ha LUISIXY BIOCKOHAJICHHS BHYTPIIIHBOT
1 30BHIIIHBOI CTPYKTypHu. besmepeuno, mo neit mpomec y perioHax Oyne
BinOyBaTucs NOBUIBHIIIE, T03asK OKyNHIicTh «Kommzes», «Bride» i «Spkoro
JTHS 3aJICKUTH MEPEIOBCIM HE Bifl SIKICHUX JKYPHATICTCHKUX MyONiKaIil, a,
TIepEeIOBCIM, Bijl 3aTyUeHHS PEKIaMO/IaBIIiB.

Takum 4MHOM, OCHOBHMM HalpsiIMOM MOJIEpHi3alii IOJTaBChKOTO JKiHO-
YOro IVISHIIIO TOBHHHO CTaTH nepedopmMaTyBaHHs KypHAIiB y Mi3HaBaJIbHO-
po3BakanpHUKM THI. Baprye Oinble BMIllyBaTH iHTEpB’I0 3 MICLEBUM
KIHOLITBOM, MarepialiB Npo KIHOK HE3BHYaWHHMX TNpodecii; HeoOXiTHo
PO3LIMPHUTH TEMAaTHYHHUH CIIEKTpP XypHaJiB MyOmiKalisiMd Hpo MpoliemMu
ciM’1, ocBiTH, pedirii; morpedye MOIMIIEeHHS 1 SKICTh (hOTOLTIOCTpaNil,
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