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Zakutnia A. Yu., Tkach L.  Content Correlation of English 

and Ukrainian Text Components in the Advertisement of Services THE 

SCRANTON ELECTRIC COMPANY according to the publications 

of the Narodna Volya newspaper, 1941) 
The formation and development of Ukrainian advertising as one of the 

forms of social communication and one of the styles of texts is closely linked 
with the expansion of the social functions of the Ukrainian language at the 
end of the nineteenth and first half of the twentieth century. During this period, 
Ukrainians, without their own state, took care of the development of national 
forms of cultural life in the political and administrative conditions of other 
states  the Austro-Hungarian and Russian empires, the USSR, as well 
as those countries where the Ukrainian diaspora was able to gain a public 
influence (the USA, Canada , Brazil, Argentina, etc.). 
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The structure and style of Ukrainian advertising of this period was 
significantly influenced by factors of sociolinguistic character (intercultural 
and interlingual contacts, linguistic interference, social status and cultural level 
of the addressee of advertising, etc.). In the advertising texts printed by  
the Ukrainian diaspora in the USA and Canada, the combination of Ukrainian- 
and English-language components is manifested in several levels: lexical, 
structural, and textual. The influence of the English language on 
the vocabulary of Ukrainian advertising in diaspora editions was realized 
through the use of direct borrowings- anglicisms, calcium; (explanation  
of the significance of Anglicisms by synonymous means from the traditional 
immigrant mainland lexicon), etc. An expressive structural feature  
of the advertising texts was the parallel use of the names of firms, institutions 
and their owners in English (in transliterated or untransliterated form) and 
in Ukrainian. 

The textual impact of English slogans on the content and structure  
of Ukrainian advertising, their correlation and meaningful interpretation  
in Ukrainian is one of the most interesting and little-studied interference 
phenomena, which is the subject of consideration in this article on the material 
of the advertisements in 1941. 

Key words: history of the advertising style of the Ukrainian language; 
Language and structural features of Ukrainian advertising texts of the end  
of the XIX  first half of the XX century; phenomena of linguistic interference 
in Ukrainian advertising; influence of English slogans on Ukrainian 
advertising texts; the Scranton Electric Company, published in the Ukrainian 
diaspora periodicals; newspaper  
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